#GivingTuesday Introduction to Social Media

Welcome to #GivingTuesday’s introduction to social media! This is for groups and
organizations that may not be very familiar with social media and are looking for help to
create their online presences. We've provided the basics here, as well as some examples
of how 2012 partners used social media for their #GT initiatives.
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communities to share information, ideas, personal et
messages, and other content (as videos).” To put it

simply, it allows for the creation and exchange of

user-generated content. Social media consists of the following:

e Blogs Short for “web log,” a blog is an online journal in which pages are usually
displayed in reverse chronological order. Blogs can be hosted for free.

o Wikis A wiki is “a collective website where any participant is allowed to modify
any page or create a new page using a Web browser.” A well-known example is
Wikipedia.

e Social network sites These have been defined as “web-based services that allow
individuals to (1) construct a public or semi-public profile within a bounded
system, (2) articulate a list of other users with whom they share a connection
and (3) view their list of connections and those made by others within the
system.”

o Status-update services Also known as microblogging services, status-update
services allow people to share short updates about people or events and to see
updates created by others.

¢ Maedia-sharing sites These sites allow users to post videos or photographs.

These categories can and do overlap. Twitter, for example, is a social network site as
well as a status-update service. Likewise, users of Facebook can share photographs and
users of the media-sharing site Pinterest can follow other people.



Some popular social media channels:

Twitter is a communication information network that connects people to each
other, ideas, and topics. It’s a way for businesses, people and organizations to

Wi« connect, get feed back, and interact with the people. Messages are limited to
140-characters called “tweets.”

facebook.

Pinterest
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Facebook is the world's largest social network, with over a billion users
worldwide. If your organization joins Facebook, you'll decide how you want
to use its different features. There's no single way to use Facebook—it's all
about discovering what works best for your organization.

Tumblr is a microblogging platform. Tumblr works with seven types of posts;
text, photo, quote, link, chat, audio and video.Tumblr’s primary focus is ease

of use. It combines the social sharing of Twitter and Facebook with an easy-
to-use blogging platform.

Pinterest is a social networking community that allows users to visually
share interests. Users share things on Pinterest by uploading images or
sharing things found online. Pinterest has many categories, such as

weddings, tattoos, recipes, architecture and jewelry (the list goes on...).

An online public communications site. The site allows for registered users to
upload and have available for the public their videos for viewing. Anyone
who goes to the site can view the videos that are posted.



Why should my organization use social media?

People using social media for donating and generating
awareness for their favorite causes, termed ‘social giving,’
is growing at a very high rate.

Some quick facts:

For 41 percent of nonprofits, creating a detailed
social media strategy works in receiving gifts.
Making social media an executive priority proves
profitable for 37 percent of groups, while devoting
a specific position to social media is effective for 28
percent.

The top trends in social giving include the focus by
foundations on monetizing Facebook to raise
funds, as well as the increasing use of Twitter to
promote causes and contributions, and the social
support of Google+ to integrate Google’s features
with fundraising efforts.

Networks make it easy to contribute with a click,
such as Facebook’s addition of donations as an
option in Facebook Gifts. This popularity is proven
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by the rising amount of the average social giving donation each year. Friendly
persuasion also comes into play, with a friend’s mention of their donation
leading 68 percent of their contacts to learn more about the foundation and 39
percent to give to that charity. Even just promoting fundraising events on social
networks can raise funds, with Twitter mentions yielding up to 10 times more
money.

-Courtesy of MDG Advertising



Some Social Media Lingo

@ — This sign is how you talk to people. Anytime you see @ followed by a username the
message is either being directed at, or referencing to that person.

# — The hashtag denotes a topic, event, idea, etc. that your tweet pertains to. The tag
can be placed any where in the tweet, but is often put towards the end.

RT — This stands for ReTweet. It’s a way of echoing what someone says with your own
followers.

Fav — The little star icon that comes next to tweets (on Twitter.com) is how you favorite
a tweet. Favoring a tweet is a way to collect tweets you find inspirational or to save for
later if you’re on a mobile device.

The example below has @, #, RT and Fav (and did we mention Channing Tatum?).

A% | Channing Tatum “channingtatum
RT @honest: Give thanks by giving back. Join us & celebrate

#GivingTuesday. For each retweet we will donate a pack of diapers
to i@baby2baby!

Collapse <~ Reply 13 Retweet * Favorite *** hMore

23 % BENER0D®

DM — Stands for Direct Message. This is a private message sent between two people
that only those two people can see.

A friend is someone you’re connected to on Facebook. Friends get connected by
sending a friend request.

A status update is a post on your Timeline — you create a status update by typing in the
box that says “What’s on your mind?”

Like is a way of showing you approve of a post. Click the Like button (it looks like a
thumbs up sign) on status updates, pictures, articles, videos, and even comments.

When you share, you repost content to your Timeline for your friends list to see.
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2012 #GivingTuesday Partner Social Media Examples
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Five (and a half) Easy Ways to Connect to #GivingTuesday Online

for #GivingTuesday and follow us. If you

NG ARG Tisoay have status updates related to
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. oLty hashtag (#), #givingtuesday

1. Once you create a Twitter profile, search
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5. Join us for our Google+ Hangouts. 2012 #GT partners found them to be very
helpful. Google+ is Google’s social network. Google+ Hangouts are live social
networking, connecting with people who are online at the same time via instant

messaging, live video chat,

or group conversations.

5.5 Start planning early! Some
of the best and well-
executed #GivingTuesday
initiatives are those that
are creative and well-
thought-out.

Good luck! We look forward to seeing your posts, tweets, blogs, photos and pins (see
how we just threw some social media lingo in there?)!



